Abstract This paper analyzes the effects of national culture on an individual's ethical decision-making in the context of the Internet. An ethical decision-making model which posits that five moral philosophy variablesjustice, relativism, egoism, utilitarianism, and deontology-affect ethical judgment; ethical judgment, in turn, affects behavioral intention was proposed and Hofstede's five cultural dimensions of power distance, individualism, masculinity, uncertainty avoidance, and long-term orientation were used to analyze the effects of national culture on the model. The results showed that power distance, individualism, and masculinity had significant effects on the relationship between the deontology variable and ethical judgment, individualism, masculinity, and uncertainty avoidance had significant effects on the relationship between the justice variable and ethical judgment, and individualism and long-term orientation had significant effects on the relationship between ethical judgment and behavioral intention in the Internet context.
Introduction
Today, the Internet provides useful information and convenient functions to facilitate the affluent lifestyle of our era. On the other side lie as many adverse effectsunethical behaviors such as abuse of personal information, verbal violence, copyright infringement, and the distribution of unhealthy information. These negatives have emerged as a serious social issue [34] . 
Ethical Decision-Making Model in the Internet Context
According to Rest's study, the ethical decision-making process consists of four steps: 1) awareness, or the recognition of a moral issue, 2) judgment, the determination of an ethical judgment about the moral issue, 3) intention, or deciding upon an action in accordance with the ethical judgment, and 4) behavior, engaging in the action [27] . Most ethical decision-making models have focused on the judgment step and researchers have employed moral philosophies to explain judgment [18] . Ferrell and Gresham proposed a contingency model of ethical decision-making in a marketing area and argued that individuals may use a set of philosophical assumptions as a basis for making ethical decisions [7] . Hunt and Vitell also proposed a general theory of marketing ethics based on moral philosophies [16] . According to this theory, the ethical decision-making process begins with the environment are applied to the ethical decision-making process through moral philosophies [7, 8, 16, 19] . Namely, moral philosophies provide standards to make a judgment about the behavior comprising an ethical problem. Yoon proposed an ethical decision-making model for the Internet based on the theories of moral philosophy, arguing that because the Internet is non-restrictive and has the characteristics of anonymity, ease of access, and ease of distribution, the personal normative beliefs derived from moral philosophies play an important role in driving decision-making on the Internet [34] . In his study, Yoon employed the five moral philosophies of justice, relativism, egoism, utilitarianism, and deontology, as classified in Reidenbach and Robin's study [25] . A brief overview of the five moral philosophies follows.
Justice is a theory based on "fairness and equality."
It emphasizes people to behave according to fair rules.
Relativism is the theory based on "relative morality."
According to relativists, all moral judgments are determined by individual, societal, or cultural standards.
Egoism is the theory based on "long-term self-interest." It promotes one's well-being above all else's [2] . Utilitarianism is the theory based on the principal of "the greatest good for the greatest number of people." It forces people to consider all of the outcomes of an action in order to be best for society [26] . 
Method
To analyze the effects of national culture, this study 
Measurements
The measurements for moral philosophies of justice Karahanna and Yoon's studies [29, 33, 34] . Some items were newly developed based on the Reidenbach and
Robin and the Hofstede's studies in this study [14, 25] . A seven-point Likert scale was used to measure the items. All the measurement items are shown in Appendix A.
Scenarios Used
In order to test the hypotheses, we employed the scenario approach. The scenario approach, widely used in ethics studies, is comprised of unbiased self-reports that provide accurate measurements and are appropriate when the issues being measured are sensitive [24] . A scenario relevant to "abuse of personal information" in the Internet context was adapted from Yoon's study [34] . As shown in Appendix B, the scenario was presented along with the action taken by a decision-maker; respondents were then asked a series of questions concerning the action, including its overall ethics (e.g., "Her behavior is ethical").
Survey Administration
The surveys were conducted in classes with a convenience sample of university students in South Korea, majoring in business administration. We explained the purpose of this survey and asked the students to take part in our study. In order to increase the students' participation, we promised to give extra credit to the student who participated in this study. An online survey based on the web-based questionnaire was performed. In total, 174 usable questionnaires from the students were collected and used in the analysis. 
Results
The partial least squares (PLS-Graph Version 3.0) method was employed to perform the analysis, because this approach is suitable in an exploratory study and supports a useful analysis technique on moderators [5, 6] .
Reliability and Validity of Measurement Items
Partial Least Squares (PLS) can test the convergent and the discriminant validity of the scales.
In a Confirmatory Factor Analysis (CFA), by PLS, convergent validity is shown when each of the measurement items loads significantly, with the p-value of its t-value well within the 0.05 level, on its assigned construct [11] . To assess the reliability of measurement items, we computed the composite construct reliability coefficient.
Composite reliabilities ranged from 0.77 (for masculinity) to 0.95 (for justice), which exceeded the recommended level of 0.60 [1] . The AVE ranged from 0.53 (for masculinity) to 0.90 (for justice), which exceeded the recommended level of 0.50 [9] . The results, therefore, demonstrate a reasonable reliability level of the measured items. Also, to overcome the concern of common method bias in this study, we performed Harman's one-factor test. In this test using an Exploratory Factor Analysis (EFA), evidence for common method bias exists when a single factor emerges from the analysis or when one general factor accounts for the majority of the covariance among the measurements [23] . The EFA showed that ten factors came from the analysis and the first factor explained 21.4%. The result does not indicate substantial common method bias.
Hypothesis Testing Results
Before the hypotheses testing regarding the effects of national culture on ethical decision-making in the 
Discussion and Conclusion
Little is known about the effects of an individual's social and cultural characteristics on ethical decision-making in the Internet context. This study analyzed the effects of national culture on this process, using Hofstede's cultural dimensions [14] . [31] . Studies in business ethics have indicated that high power distance was compatible with lower ethical reasoning scores [10] . Also, since individualistic societies emphasize the achievements of personal goals and masculine societies encourage individuals to be ambitious and competitive and to strive for material success, these factors may contribute significantly to reduce levels of moral standards and to ignore social rules for their goals [32] . Therefore, the interpretation seems appropriate. Second, the results showed that To sum up, this study may be utilized as basic data in establishing effective laws and regulations suitable to the characteristics of national culture. However, the results were analyzed with respect to a scenario of personal information. In order to verify the results, the study should be conducted with a wide range of scenarios related to Internet ethics. Finally, this study was conducted in South Korea. South Korea exhibits high uncertainty avoidance and highly long-term orientation and can be regarded as a collectivistic society [14] . These cultural traits might have impacted some of our findings. Also, data were collected from university students, student samples can be a major threat to generalizability. Therefore, in order to verify the results, the study should be conducted in other countries and tested with samples from a wider range of populations. Action: Although knowing that offering names and addresses might infringe on the privacy of others, Tina believed that it would benefit both company and the friends since the friends would be able to enjoy the game for free as well. Therefore, Tina finally gave the list to the company.
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